
for the younger and more toned 

among us—smile.   

A fun new trend this season will 

be ornamental prints.  The fash-

ion industry is calling them 

“barouque” prints.   These prints 

have flour-

ishes and 

swirls that are 

remi- niscent 

of the baroque 

pe- riod.  

Paired with a 

bright color 

palate, they add 

some newness 

to spring fashion.   

In accessories look for new 

shapes such as circular purses 

and animal prints on everything!  

Also look for sea inspired details 

this season. 

Spring 2012 offers some amazing 

colors to brighten up your ward-

robe and your spirits after a long 

winter.  The key colors will be 

poppy or a dark orange, gera-

nium (deep, full pink), orangeade 

(brighter orange), canary, and 

grass all of which have a warmer 

hue.  In the cool tones, you;ll see 

tiffany blue (the color of a box 

from Tiffany’s), hyacinth, dark 

blue which the fashion world is 

calling “ink” and the neutrals of 

honey and sandstone.   

 

 

 

 

 

 

Some of the important trends 

this season include animals and 

critters.  Be prepared to see 

birds on everything and embel-

lishments on accessories from all 

types of critters like butterflies 

and bugs.        

Also impor-

tant will be 

some key 

shapes such 

as the pep-

lum, or a 

slightly flared addition to tops 

and skirts.  Look also for drop 

waist looks and crop tops that 

show your middle section—of 

course this look can be reserved 

We’re holding a winter clothing 

drive this January for needy 

women.  Bring in your slightly 

used winter clothing and receive 

1 $5.00 coupon for each item 

donated (limit 10 items).  The 

coupon can be used in Fashion 

Crossroads towards items pur-

chased in the store in the months 

of January and February.  You 

may use the coupons on sale 

merchandise but only 1 cou-

pon per item may be used. 

This is a great way to clean out 

your closet and help needy 

women too!     

Bright hues will be impor-

tant this spring.  This vest is 

from Multiples 

What’s Hot for Spring 

I N S I D E  

T H I S  I S S U E :  
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Inside Story 2 
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Inside Story 5 

Inside Story 6 

Winter Clothing Drive Begins 1/16 

F A S H I O N  
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S P E C I A L  

E V E N T S :  

 Winter Clear-

nace Sale 

going on Now 

in both stores 

 Winter cloth-

ing drive in 

January to 

benefit needy 

women 

 Look for a 

Rewards 

Coupon in 

February 

 Super Bowl 

Sunday Sale in 

Feburary 

 March Mania 

Sale in March 
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òTo catch the 

reader's attention, 

place an 

interesting 

sentence or quote 

from the story 

here.ó 

Caption describing 

picture or graphic. 

Inside Story Headline 

Blowout Sale at FC Outlet 

Liquid Metal by Sergio Gutierrez 
As always, Dawn and Kyleen 

work very hard to keep fresh 

and exciting lines coming into 

the stores.  One such line that 

we have added to Fashion 

Crossroads is Liquid Metal 

jewelry by Sergio Gutierrez.   

This fun line offers braclets in 

jewelry quality silver and gold 

that mimic a mesh like fabric 

and snap closed.  They are 

amazingly comfortable to wear 

as they move with you and 

drape across your skin.   

The braclets are decorated 

with delicate designs as well as 

gems in various birthstone 

colors.   

The story behind the designer 

is very interesting.  He was 

born in Columbia where he 

earned an electronic engineer-

ing degree.  He moved to 

America and began to research 

how he might use ball chain to 

create a mesh like fabric.  The 

result is his beautiful jewelry 

and clothing accessories.   

 

Also exciting is our Buy 1, Get 

1 for 1/2 price on a huge selec-

tion of Marc Chantal purses.  

These all leather purses offer 

all the fashion and function you 

needs with outside cell phone 

pockets and countless organi-

zation compartments to keep 

all your important things 

handy.   

FC  Outlet is having two big 

Blowout Sales that 

you won’t want to 

miss!  For a limited 

time, we have over 

100 pairs of sun-

glasses on sale for 

$5.00!  You heard 

that right!  Stock up 

now. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

Caption 

describing 

picture or 

graphic. 

T A L K I N G  T R E N D S  



Liquid Metal by Sergio Gutierrez 
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main 

goal of distributing a 

newsletter might be 

to sell your product 

or service, the key 

to a successful news-

letter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

sands of clip art images from which 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

If the newsletter is distributed in-

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

Caption 

describing 

picture or 

graphic. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic. 

òTo catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.ó 



a listing of those here. You may want 

to refer your readers to any other 

forms of communication that you’ve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third 

Tuesday of the month, or a biannual 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make it 

easy to read at a glance. 

A question and answer session is a 

good way to quickly capture the at-

tention of readers. You can either 

compile questions that you’ve re-

ceived since the last edition or you 

can summarize some generic ques-

tions that are frequently asked about 

your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include 

charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You 

could also include a brief list of the types of 

products, services, or programs your organiza-

tion offers, the geographic area covered (for 

example, western U.S. or European markets), 

and a profile of the types of customers or 

members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

Fashion crossroads. inc. 

Back Page Story Headline 

Your business tag line here. 

Organization  

Caption describing picture or 

graphic. 

Weõre on the Web! 

example.com 


